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BEST STRATEGY  

gOLD: The Road to Joy is Simple, by Seznam Brand Studio & OMD Czech for Dacia  

siLVER: Linked by Love, by T Brand Studio,  
The Content Studio of New York Times Advertising for Cartier  

BRONZE: For Pussies Only, by &C the Brandstudio  
in cooperation with StudioM & Wavemaker for Chilly

BEST dATA-DRIVEN CAMPAIGN  

gOLD: Another Ball Game, by Schibsted Partnerstudio NO  
for Norwegian Directorate of Health  

siLVER: Another Ball Game, by Schibsted Partnerstudio NO  
for Norwegian Directorate of Health  

BRONZE: Albert Junior, by N365 for Albert

BEST CROSS-CHANNEL PROGRAM  

gOLD: This Is Not a Beauty Story, by T Brand Studio,  
The Content Studio of New York Times Advertising for  L’Oréal Groupe  

siLVER: Feast by The Guardian & EssenceMediacom for Tesco Finest  

BRONZE: Brouw Met Mij, by Ads & Data - Ads & Data Brand Studio  
for Grimbergen (Brewery Alken Maes)

strategy and effectiveness

MOST EFFECTIVE CAMPAIGN  

gOLD: For Pussies Only, by &C the Brandstudio  
in cooperation with StudioM & Wavemaker for Chilly  

siLVER: Zen in Every Ripple: The Art of Garden Ponds,  
by Seznam Brand Studio for Jezírka Banat  

BRONZE: From Unknown to Unstoppable,  
by Axel Springer Brand Studios for Manuka Doctor
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BEST SMALL BUDGET CAMPAIGN  

gOLD: Sweden’s Worst Wardrobe, by Brand Studio, a part of Bonnier News for IKEA  

siLVER: The Road to Joy is Simple, by Seznam Brand Studio & OMD Czech for Dacia  

BRONZE: The Gift of Liv, by Schibsted Partnerstudio NO for The Salvation Army

BEST B2C CAMPAIGN  

gOLD: Breaking the Silence on Menopause,  
by Axel Springer Brand Studios (Media Impact) for Besins Healthcare  

siLVER: Dear Menopause..., by Story Lab -  
an Egmont agency for Vichy (L’Oréal Group)  

BRONZE: For Pussies Only, by &C the Brandstudio  
in cooperation with StudioM & Wavemaker for Chilly

BEST CROSS-CHANNEL PROGRAM  

gOLD: This Is Not a Beauty Story, by T Brand Studio,  
The Content Studio of New York Times Advertising for  L’Oréal Groupe  

siLVER: Feast by The Guardian & EssenceMediacom for Tesco Finest  

BRONZE: Brouw Met Mij, by Ads & Data - Ads & Data Brand Studio  
for Grimbergen (Brewery Alken Maes)

BEST B2B CAMPAIGN  

gOLD: Reinventing the Fortune 500, by Fortune Brand Studio, for Fortune & Accenture  

siLVER: This Could've Been an Email, by Raconteur for Mailchimp  

BRONZE: The Art of Entrepreneurship, by 24sata for UMFO

strategy and effectiveness
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BEST BRAND AWARENESS CAMPAIGN  

gOLD: Amedia building brand awareness through Norway’s greatest Mystery Trip  
with Skoda, by Amedia Innholdsbyrå for Skoda  

siLVER: This Is Not a Beauty Story, by T Brand Studio,  
The Content Studio of New York Times Advertising for  L’Oréal Groupe  

BRONZE: Zen in Every Ripple: The Art of Garden Ponds, 
 by Seznam Brand Studio for Jezírka Banat

CONTENT & CREATIVITY

BEST USE OF STORYTELLING  

gOLD: Brouw Met Mij, by Ads & Data - Ads & Data Brand Studio  
for Grimbergen (Brewery Alken Maes)  

siLVER: Libelle walks the 4days Marches with Optimel Protein,  
by Brandstudio van DPG Media & Wavemaker/StudioM for FrieslandCampina  

BRONZE: This Is Not a Beauty Podcast hosted by Isabella Rossellini,  
by T Brand Studio, The Content Studio of New York Times Advertising  
for L’Oréal Groupe

BEST LOCAL CAMPAIGN  

gOLD: illy. The highest standard. But at home,  
by Storylab - an Egmont agency for illy  

siLVER: Norway's Best Local Ski Experiences, by Amedia Innholdsbyrå for Intersport  

BRONZE: Let's Leave Something Behind, Seznam Brand Studio & Ogilvy CZ for Krušovice

strategy and effectiveness
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BEST DESIGN  

gOLD: Linked by Love, by T Brand Studio,  
The Content Studio of New York Times Advertising for Cartier  

siLVER: Sinful - The Swedish Sin, by Schibsted Brand Studio SE for Sinful  

BRONZE: The Art & Science of Weather-wise Marketing,  
by Adweek branded content studio, for The Weather Company

BEST SERIES OF SPONSORED ARTICLES  

gOLD: Norway's Best Local Ski Experiences,  
by Amedia Innholdsbyrå for Intersport  

siLVER: Sinful - The Swedish Sin, by Schibsted Brand Studio SE for Sinful  

BRONZE: Debunking Myths, Building Trust, by News Corp Australia for Mars Petcare

BEST SERIES OF SPONSORED VIDEOS  

gOLD: Seattle Bookmarked: Banned, by Atlantic Re:think for Visit Seattle  

siLVER: Takeoff, by Schibsted Partnerstudio NO for Norwegian  

BRONZE: Perception Box: BigThink + Unlikely Collaborators,  
by Freethink Creative Studio, for Unlikely Collaborators

MOST CREATIVE CAMPAIGN  

gOLD:  Suerte! Shot on iPhone, by TBWA\Media Arts Lab, for Apple  

siLVER: An Advertising Tail, by Insider Studios, for Amazon Ads  

BRONZE: The Swedish Heart-Lung Foundation 120 Years,  
by Brand Studio, part of Bonnier News for The Swedish Heart-Lung Foundation

CONTENT & CREATIVITY
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BEST USE OF TEXT  

gOLD: It’s a Miu Miu World, We’re Just Living In It, by Vox Creative for Miu Miu  

siLVER: Ask the Doctor, by tportal for Croatia Poliklinika  

BRONZE: The Gift of Liv, by Schibsted Partnerstudio NO for The Salvation Army

BEST USE OF INFOGRAPHIC  

gOLD: The Storm Effect, by WP Creative Group for AT&T Business  

siLVER: Nettbil Wrapped, by Schibsted Partnerstudio NO for Nettbil  

BRONZE: One Click, One Fix, by Brand Stories, for jem & Fix

BEST PODCAST  

gOLD: This Is Not a Beauty Podcast hosted by Isabella Rossellini,  
by T Brand Studio, The Content Studio of New York Times Advertising  
for L’Oréal Groupe  

siLVER: Animal Life, a podcast for those who have or want to get a pet,  
by Schibsted Brand Studio SE for FirstVet AB  

BRONZE: Nickel & Crime, by Lower Street for Early Warning

BEST USE OF VIDEO  

gOLD:  An Advertising Tail, by Insider Studios, for Amazon Ads  

siLVER: DONATELIFE, by News Corp Australia  
for The Australian Governent Organ and Tissue Authority  

BRONZE: Reinventing the Fortune 500,  
by Fortune Brand Studio, for Fortune & Accenture

CONTENT & CREATIVITY
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BEST PRINT PUBLICATION  

gOLD:  HAKU-ANKKA: Donald Duck as Recruiter,  
by Sanoma Media Finaland for LUT Universitites  

siLVER: Linked by Love, by T Brand Studio,  
The Content Studio of New York Times Advertising for Cartier  

BRONZE: Get Amongst It, by Stuff Ltd. for Triton Hearing NZ

BEST USE OF ONLINE MEDIA  

gOLD: Zen in Every Ripple: The Art of Garden Ponds,  
by Seznam Brand Studio for Jezírka Banat  

siLVER:  A Christmas Fuck Story, 

by Schibsted Partnerstudio NO for Kondomeriet  

BRONZE: Bliv Officer, by Concept X, 
EssenceMediacom & Podads for Forsvaret (Armed Forces Denmark)

BEST USE OF SOCIAL MEDIA  

gOLD:  Through a New Lens, by Condé Nast Creative Commercial team,  
for W Hotels / Marriott  

siLVER:  Meal Culture Engine: Translating Trends Before They Peak, 
 by DDM Studios (Dotdash Meredith), for The Campbell’s Company  
(featuring Campbell’s Condensed, Pace, Pacific Foods, Prego, and V8 brands)  

BRONZE:  Indulge with Baileys Chocolate - Baileys & Good Food,  
by Immedia Media a Burda Company for Diageo - Baileys - PHD

CONTENT & CREATIVITY

CHANNELS
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BEST AFP  

gOLD:  Driving Real-World Impact: The Money Tour,  
by Sanoma Media Finland for Säästöpankki  

siLVER: Festis <3 Hänt.se, by Aller Media Creative Studio SE  
for Festis/Carlsberg Sverige & Dentsu  

BRONZE: Strijd Om Goud (Battle for Gold),  
by Integreate by DPG Media BE for Sport Vlaanderen

BEST EVENT (IN-PERSON & VIRTUAL)  

gOLD: Next in Vogue, by Vogue Singapore for Vogue Singapore  

siLVER:  The Atlantic Festival, by AtlanticLIVE for The Atlantic  

BRONZE: The Denmark Pavilion – The Land of Everyday Wonder,  
by BRIQ, Lendager & Story Lab – an Egmont Agency for VisitDenmark

BEST INFLUENCER PARTNERSHIP  

gOLD:  Takeoff, by Schibsted Partnerstudio NO for Norwegian  

siLVER:  DONATELIFE, by News Corp Australia  
for The Australian Governent Organ and Tissue Authority  

BRONZE:  Banking is Our Craft, by Morning Studio, SCMP for UBS

CHANNELS
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BESt interactive campaign  

gOLD:  The Movement of Design, by Condé Nast, for Samsung Galaxy  

siLVER: An Advertising Tail, by Insider Studios, for Amazon Ads  

BRONZE: Get Amongst It, by Stuff Ltd. for Triton Hearing NZ

BEST industry research  

gOLD: The Power of Podcast’ Study,  
by Content Republic | Trustmedia for Content Republic | Trustmedia  

siLVER:  The State of Home Buying, by Apartment Therapy Media for Homes.com  

BRONZE: The Better Work Project, by Business Insider and Insider Studios for Indeed

BEST sustainability Program  

gOLD: ESG District by Content Republic | Trustmedia for KPMG & BNP Paribas Fortis  

siLVER:  Yrkesfag i Nord, by Amedia for Multiple National and Regional Partners  
incl. Equinor, Statkraft, Bane Nor & REMA 1000  

BRONZE: Let's Leave Something Behind, Seznam Brand Studio & Ogilvy CZ for Krušovice

BEST use of ai  

gOLD:  The Home Depot’s AI Personalized Mood Board Generator,  
by Apartment Therapy Media for The Home Depot  

siLVER:  A Look Towards the Olympic Games, by tportal for Samsung  

BRONZE:  Campbell’s Dinner Inspiration: AI-Fueled Content Creation,  
by DDM Studios (Dotdash Meredith) in partnership with Spark Foundry  
(Publicis Group), for The Campbell’s Company  
(featuring Campbell’s Condensed, Pace, and Pacific Foods brands)

INNOVATION & EMERGING TRENDS

http://homes.com/
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BESt political program  

gOLD:  Shattering the Shadows by Stuff NZ for Abuse in Care  

siLVER: Smart Young Voter,  
by srednja.hr & Pametna kuća d.o.o. for European Parliament  

BRONZE: What makes a city livable?, by Tagesspiegel Brand Studio for Airbnb

BEST financial services Program  

gOLD: The Art of Entrepreneurship, by 24sata for UMFO  

siLVER:  Payments, Explained, by Vox Creative, for J.P. Morgan Payments  

BRONZE: Driving Real-World Impact: The Money Tour,  
by Sanoma Media Finland for Säästöpankki

BEST healthcare Program  

gOLD: Reclaiming Self-Esteem, by Aller Media Creative Studio SE for Dove  

siLVER:  Another Ball Game, by Schibsted Partnerstudio NO  
for Norwegian Directorate of Health  

BRONZE: Together through Menopause,  
by Roularta Brand Studio for Theramex Belgium

BEST travel & tourism Program  

gOLD: Welcome to the West Midlands,  
by BBC StoryWorks EMEA for West Midlands Growth Company  

siLVER:  Through A New Lens, by Condé Nast, for W Hotels / Marriott  

BRONZE: BBC StoryWorks: USA Through Film, by BBC StoryWorks & GoUSA TV

INNOVATION & EMERGING TRENDS

sector-specific excellence

http://srednja.hr/


native advertising awards 

Winner list 
2025

BESt retail program  

gOLD:  One Click, One Fix, by Brand Stories, for jem & Fix  

siLVER: Dag Van De Uitgestelde Arbeid by Integreate by DPG Media for Gamma  

BRONZE: Tequila With A ’Hart, by Forbes Content & Design Studio, for Gran Coramino

BEST automotive Program  

gOLD: The Road to Joy is Simple, by Seznam Brand Studio & OMD Czech for Dacia  

siLVER:  The Future Lanes podcast, by Content Republic I Trustmedia for BMW  

BRONZE: Range Rover Sport, by BBC StoryWorks - North America, for Jaguar Land Rover

BEST it & tech Program  

gOLD:  Is Gemini the Future of Tourism, by Schibsted Brand Studio SE for Google  

siLVER:  Generative AI Explorer's Guide, by The Washington Post, for AWS  

BRONZE: Reinventing the Fortune 500, by Fortune Brand Studio, for Fortune & Accenture

sector-specific excellence
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Native Advertising Agency/Studio of the Year  
(over 20 employees)  

gOLD:  Integreate by DPG Media Belgium  

siLVER: Schibsted Brand Studio Sweden  

BRONZE: BBC Storyworks

Native Advertising Agency/Studio of the Year  
(under 20 employees)  

gOLD: Aller Media Creative Studio  

siLVER:  Fortune Brand Studio  

BRONZE: Apartment Therapy Media

Native Advertising Platform/Network of the Year  

gOLD:  Avid Collective  

siLVER:  Dianomi  

BRONZE: MediaGo

Native Advertising Marketer of the Year  

winner:  Raquel Bubar, Managing Director, T Brand Studio International,  
The New York Times  

industry recognition


